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Board Plans Consumer Education and Educational Actions for 2006

The National Oilheat Research Alliance Board of Directors met on February 22nd to consider its consumer education and training activities.  

The key discussion point was utilization of the internet to convey information about oilheat’s qualities and improvements.  Martin, NORA’s agency of record, gave an extensive presentation on the use of interactive technology, using search engines, better designed websites, and outreaching on relevant websites. The plan will present a strong opportunity to reach individuals who want to and need to know more about oilheat.

NORA is now beginning the process of a major expansion and improvements to its website, oilheatamerica.com, which will serve as a focus of the campaign.  Everyone involved in the oilheating industry is encouraged create a link to oilheatameria.com.  

Additionally, NORA plans to develop a turnkey system for educational outreach in 2006.  Throughout the country there are dealers and service personnel who may not be near an educational center or who live and work in a state without an established educational curriculum.  NORA will utilize a needs assessment and develop a curriculum.  Additionally, NORA is currently working on a full evaluation and reworking of the Basic Oilheat Technician’s Manual.  While the book has been the basis for education in the industry for decades, the Board voted to work through a major rewrite and restructuring of the book.

