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           (703) 340-1660

2006 CONSUMER EDUCATION CAMPAIGN KICK-OFF
Alexandria, VA (January 25, 2006)-  The Martin Agency has begun work on a consumer education campaign for the National Oilheat Research Alliance.  The concept for 2006 consumer education program is to knock out the perception that Oilheat is “old fashioned and dirty”, discourage our customers from wanting to change fuels, and ensure that our loyal customers are reassured.  

NORA provided The Martin Agency with information on the projected budgets for consumer education in the states. They will use this to project the appropriate media approaches that we should consider using and fit budget limits. Martin’s preliminary research indicates that interactive messaging such as adding more consumer information to our website should be examined along with traditional media approaches.  NORA will continue to work with the state associations to ensure that we develop materials that accomplish our mission, and that will be used by the states. 

The Martin Agency’s creative team will present their creative brief at NORA’s Board meeting on February 22nd 2006 in Washington, D.C. The Board meeting in February provides an excellent opportunity for the Board to review Martin's activities and provide guidance to the development of actual advertising. Successful development of a consumer education campaign will depend on the involvement and support of Board members. 
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